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Brief Report on SEO & Google Ads Expert Session by Mr. Rahul R. Soni 

Date: 12th April 2025 

Time: 10:00 AM to Onwards 

Venue: SPCOE-3 

An MCA Department organized an expert session on 12th April 2025 at SPCOE-3. The event featured 
Mr. Rahul R. Soni, a distinguished expert in SEO & Google Ads, as the guest speaker. The session was 
attended by students and faculty members from the MCA Departments of SPCE College. 

 
Expert: Mr. Rahul R. Soni 

Digital Pandit, 
Founder & CEO 

       Brief of Expert: 

Mr. Rahul R. Soni has 15+ years of experience in digital marketing and web analytics with a passion for 
effective, dynamic online marketing strategies to drive sales and achieve business goals. He is currently 
managing the planning and analytics lead role, which involves managing client relationships, delivering 
improved strategies, and contributing to the growth of the analytics business line. 

Skills: 
Digital Marketing Strategy, Display Marketing, Social Media Marketing, Search Engine Marketing, 
Search Engine Optimization 
Tools: 
Google Ads, YouTube, Bing Ads, Facebook Ads, Google Tag Manager (GTM), Google Analytics, Google 
Search Console 

Topics Covered: 

🔍 SEO (Search Engine Optimization) 

1. Basics of SEO 

● What is SEO? 
● Importance of organic search 
● How search engines work (crawling, indexing, ranking) 

2. Types of SEO 

● On-page SEO (content, meta tags, keywords) 
● Off-page SEO (backlinks, social signals) 
● Technical SEO (site speed, mobile-friendliness, crawlability) 
● Local SEO (Google Business Profile, local keywords, NAP consistency) 
 

 



 

 

3. Keyword Research 

● Tools for keyword research (e.g., Google Keyword Planner, SEMrush, Ahrefs) 
● Short-tail vs. long-tail keywords 
● Keyword intent (navigational, informational, transactional) 

4. Content Optimization 

● Writing SEO-friendly content 
● Content structure and formatting (headings, bullet points) 
● Internal linking strategies 

5. Analytics & Tools 

● Google Search Console 
● Google Analytics 
● SEO audit tools (Screaming Frog, Moz, etc.) 

6. SEO Strategies 

● White hat vs black hat SEO 
● Link building strategies 
● User experience (UX) & SEO 
● SEO for eCommerce or blogs 
 

🔍 Google Ads (formerly AdWords) 

1. Introduction to Google Ads 

● What is PPC (Pay-per-click)? 
● Difference between organic vs. paid search 

2. Campaign Structure 

● Account → Campaigns → Ad Groups → Ads 
● Types of campaigns (Search, Display, Video, Shopping, Performance Max) 

3. Keyword Targeting 

● Broad match, Phrase match, Exact match 
● Negative keywords 
● Keyword Planner tool 

4. Ad Creation 

● Writing compelling ad copy 
 
● Responsive search ads vs. Expanded text ads 
● Ad extensions (sitelink, callout, structured snippet, etc.) 

 



 

 

5. Audience Targeting 

● Demographics 
● Custom audiences 
● Remarketing 

6. Google Ads Policies 

● Ad approval process 
● Disapproved ads and reasons 
● Restricted content 

 

       Participation and Engagement 
The session witnessed active participation from both students and faculty members, who engaged in 
thoughtful discussions during the interactive Q&A segments. Mr. Rahul R. Soni’s expertise and practical 
insights enriched the audience’s understanding of SEO & Google Ads technologies. A total of 67 members 
attended the expert session. 

    Conclusion 
The event concluded with a vote of thanks, acknowledging Mr. Rahul R. Soni’s efforts and expertise in 
delivering a highly educational and inspiring session. The program was instrumental in fostering 
knowledge sharing and sparking interest in the future of SEO & Google Ads technologies. 



 

 

Glimpses of the Expert Session: 
 

 

 

 
 

 

 

 

  

 

 

 



 

 

LIST OF STUDENTS PARTICIPANT  

 
 



 

 

 

 



 

 
 



 

 
 



 

 

EVENT FEEDBACK BY STUDENTS 
 

 

           Feedback Form Link:  https://forms.gle/KSHdMgDLPa8EmQnF9 

 

           Feedback Analysis: 

 



 

 



Overall Experience 
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